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AGENDA

 1:00 – 1:10 | Trade Area Overview
 1:10 – 1:30 | Existing Conditions
 1:30 – 2:30 | Community Input

C O M M U N I T Y  W O R K S H O P

Stromberg/Garrigan & Associates  
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Identify socioeconomic, industry, and real estate trends 
• Comparative analysis of socioeconomic and demographic trends in the study 

area, City, and MSA region
• Retail gap analysis of the study area to understand consumer spending and 

local supply
• Analysis of real estate trends (housing, office, retail, and industrial) to 

understand market performance and demand

Identify re-use opportunities by understanding market data 
and collecting local input

• Identification of potential reuse / reinvestment opportunities based on 
collective community visioning and robust public/stakeholder input

What will the market research focus on?

Stromberg/Garrigan & Associates  
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A trade area is the geographic area from which retail 
establishments draw most of their customers. 

Trade Area Types:
• Regional Center/Mall: Typically has a 15 to 30 minute drive time. Contains 

larger stores such as department stores, mass merchant, discount stores, etc. 

• Community Shopping Center: Typically has a 5 to 10 minute drive time. 
Contains discount stores or specialty stores. 

• Neighborhood Shopping Center: Typically has a 3 to 6 minute drive time. 
Contains a supermarket, drug store, and smaller retail. 

What is the Trade Area?

Stromberg/Garrigan & Associates  
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South Allison Hill Trade Area
 South Allision Hill is defined as a 

Neighborhood Shopping Center

 The project area’s customer base is largely from 
a 3-6 minute drive area
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South Allison Hill Trade Area
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Trade Area Demographics
 Approximately 12,956 residents with low 

growth rates (e.g., about 400 new residents 
in 12 years)

 The trade area has an estimated median 
household income that is 48 percent lower 
than the PA average

 The lower estimated household income 
indicates lower overall purchasing power 
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Trade Area Housing Trends
 Approximately 5,369 housing units are 

located with the trade area
 The average home value (owner-occupied)          

is $92,715
 23% of housing is vacant
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Trade Area Employment Trends
 There are approximately 2,130 primary jobs located in the area. 
 Manufacturing/good producing jobs and service jobs have both declined (-1,323 since 

2005)
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Trade Area Employment Trends
 In the trade area, there is a concentration 

of healthcare and human services 
organizations

 There is also manufacturing and light 
industrial

 Both healthcare and manufacturing have 
high growth rates for this region
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Retail Trends
 There is an undersupply of general merchandise, food & beverage, clothing, 

restaurants, and building supply stores
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it’s your turn…

GROUND RULES:
 All ideas are welcomed.
 Please respect everyone’s point-of-view – ideas can 

conflict with each other. That’s okay.
 Be diplomatic and give everyone a chance to speak.
 Identify a reporter for each table.

C O M M U N I T Y  W O R K S H O P
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Group Discussion

C O M M U N I T Y  W O R K S H O P

Question #1
 Today, where do most residents shop for their 

everyday needs (e.g., groceries, household 
products, clothing, shoes, restaurants)?

 Is there an existing destination/draw in the 
neighborhood that attracts visitors?
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Group Discussion

C O M M U N I T Y  W O R K S H O P

Question #2
 What services and retail are missing from the 

neighborhood that could be supported/ 
patronized by local residents? 
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Group Discussion

C O M M U N I T Y  W O R K S H O P

Question #3
 What types of new employment opportunities 

would match the skillsets of local workers?

 What types of new industry/businesses would 
you like to see in your neighborhood?
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Group Discussion

C O M M U N I T Y  W O R K S H O P

Question #4
 What types of redevelopment do you want to 

see?

 Are there specific uses that should remain?
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Q & A
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